
Philippine Social Science Journal

Volume 3 Number 2  Special Issue (September/October 2020) 21

The Potential of San Carlos City, Negros Occidental 
as Meetings, Incentives, Conventions, 

and Exhibitions Destination

Cybill Ann A. Ramirez1 and Rizalie N.E. Mibato2

1Colegio de Santa Rita de San Carlos, Inc., San Carlos City, Philippines 
2University of Negros Occidental-Recoletos, Bacolod City, Philippines 

Introduction. The Meetings, Incentives, Conventions, and Exhibitions 
(MICE) tourism is a niche segment in the tourism market that has 
abundant potential and is gaining significance worldwide due to the 
growth of business tourism. In San Carlos City, the MICE industry is not 
yet fully developed. The assessment of San Carlos City’s potential as a 
MICE destination is still necessary to determine if the city has met all 
the essential requirements. However, the city can accommodate small 
local events. Hence, the paper assesses the potential of San Carlos 
City, Negros Occidental as Meetings, Incentives, Conventions, and 
Exhibitions destination. The paper also determines the stakeholders’ 
perceived demands of San Carlos City, Negros Occidental as MICE 
destination in terms of business and trade, educational and scientific, 

sports and entertainment, and arts and cultural. Furthermore, the paper also determines the 
challenges and opportunities of San Carlos City as a MICE destination.

Methods. A descriptive research design was used to assess the potential of San Carlos City, Negros 
Occidental as a MICE destination. The stakeholders perceived demands in terms of business and 
trade, educational and scientific, sports and entertainment, arts and culture, and the challenges 
and opportunities of San Carlos City, Negros Occidental as MICE destination. Using quota and 
convenience sampling, 404 tourism key players participated in the study. The data was gathered 
using a researcher-made checklist questionnaire. Descriptive analysis through frequency count and 
distribution percentage were used to analyze the data.

Results. Based on the findings, majority of the respondents believed that the city could become 
a MICE destination as evaluated using the Five A’s of tourism. The findings indicated that from the 
stakeholders’ perceived demands, San Carlos City should offer services and facilities in business and 
trade, educational and scientific activities, sports and entertainment, and arts and culture to meet the 
needs of potential MICE participants. Also, there is a challenge in terms of offering support facilities 
and amenities. Almost half of the respondents believed that it would be a challenge for the city 
to manage accommodation contracts because there are not enough accommodation and facilities. 
However, the data presented that almost all of the respondents believed that San Carlos City could 
promote the city’s unique culture and history, help generate MICE-related jobs that will benefit the 
locals, and encourage the practice and promotion of ecotourism among the natural attractions of 
the city.

Conclusion. Given the findings of the stakeholders’ perceived demands and the challenges and 
opportunities of San Carlos City as a MICE destination, the development of the facilities and 
enhancement of tourist services to become a MICE destination is crucial for San Carlos City, Negros 
Occidental. Therefore, the LGU and concerned tourism key players in the city should rethink how they 
will implement and develop quality tourist products and services to ensure that they are ready to 
become a MICE destination. The findings basically implied that San Carlos City, Negros Occidental, 
can be a MICE destination when viewed according to the five A’s of tourism. Furthermore, the 
findings indicated that from the stakeholders’ point of view, San Carlos City should offer services 
and facilities in business and trade, educational and scientific activities, sports and entertainment, 
and arts and culture for it to accommodate MICE participants with different travel motivations and 
social backgrounds. The findings further implied that the main challenge of San Carlos City, Negros 
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Occidental as a MICE destination, is having convention centers that cater at least 1,500 delegates. 
On the other hand, almost all of the respondents believe that San Carlos City has opportunities to 
promote its unique culture and history to help generate MICE-related jobs that will benefit the locals 
and encourage the practice and promotion of ecotourism among the natural attractions of the city.

Practical Value of the Paper. The research contributes to the dearth of studies on a city’s potential 
to become a MICE destination like San Carlos City, Negros Occidental. Also, the findings of the study 
may provide a basis for designing a proposed three-year MICE Tourism Development Plan of San 
Carlos City, Negros Occidental.

References

Al-Shwayait, M. A. (2017). International student’s perception toward educational tourism at Yarmouk 
University. Journal of Tourism and Hospitality, 6(1), doi: 10.4172/2167-0269.1000266 Retrieved from https://
www.cabdirect.org/cabdirect/abstract/20173188497.

Chiu, L. K., & Ananzeh, O. A. (2012). The role of MICE destination attributes on forming Jordan touristic 
image. Academic Research International, 3(1), 267.

Khokhobaia, M. (2017). Tourism and Sustainable Development in Developing Countries: A Case of 
Georgia. International Journal of Strategic Management, IJSM, 17(1), 89-94.

McCartney, G. (2008, November). The CAT (casino tourism) and the MICE (meetings, incentives, conventions, 
exhibitions): Key development considerations for the convention and exhibition industry in Macao. In Journal 
of Convention & Event Tourism (Vol. 9, No. 4, pp. 293-308). Taylor & Francis Group.

Nicula, V., & Elena, P. R. (2014). Business tourism market developments. Procedia Economics and Finance, 16(May), 
703-712.

Smagina, N. (2017). The internationalization of the Meetings-, Incentives-, Conventions-and Exhibitions-(MICE) 
industry: Its influences on the actors in the tourism business activity. Journal of Economics & Management, 27, 
96-113.

Tomasi, S., Paviotti, G., & Cavicchi, A. (2020). Educational Tourism and Local Development: The Role of 
Universities. Sustainability, 12(17), 6766.

Tribe, J. (2001). Research paradigms and the tourism curriculum. Journal of travel research, 39(4), 442-448.
Wang, B., & Li, S. (2008). Education Tourism Market in China An Explorative Study in Dalian. International Journal of 

Business and Management, 3(5), 44-49.
Yusof, A., Omar-Fauzee, M. S., Shah, P. M., & Geok, S. K. (2009). Exploring small-scale sport event tourism in 

Malaysia. Research journal of international studies, 9(9), 47-58.

Correspondence: 
Cybill Ann A. Ramirez [ramirezcybillann@gmail.com]
http://orcid.org/0000-0001-5548-2682


